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Instructor Information

Name:
Email:
Office Hours:

TH 11:00am-2:00pm over Zoom, and by appointment

Name:

Email:

Office Hours:

Mon 11:00am-1:00pm, Tues 12:00-1:00pm in person (Turlington'B331) or over Zoom, and
by appointment

Email Policy: For questions about course-content, your grade, or other personal issues,
please use Canvas Mail or email us directly. You should expect a response within 24-48
hours. Please put the course name or number’in the subject line. If the topic is urgent,
please indicate that

Course Details

Catalog Description: Examination of the cultural bases for the consumption of
commodities in modern society, employing anthropological concepts and social science
methods: Primary emphasis is on the social relationships enacted between people and
the things they live with.

Pre=and Co-Requisites: Prereq: Sophomore standing or higher.

Credit Hours: 3

Additional Course Description

Why do we have so much stuff? This course approaches that question using
anthropological and other social science theories and concepts to investigate people's
close relationships with consumer goods. We examine how these goods circulate in our
modern society through studies of gifting, shopping, advertising, the "rituals" of product

use, heirlooming, and the politics of recycling and trashing. Specific topics include how
things are drawn into our identities, how we extend our bodies and ourselves through the



things (real and virtual) we manipulate, how we create relationships with other people via
things, how things come to have meanings and "social lives," the sensuality and
authenticity of things, and the practices and consequences of object discard and reuse.
Categories of material culture are given special focus on clothing, household items, and
techno-gear. We also look at the consumption of “experiences” as tourism. In sum, this
course focuses on theories and methods to analyze the "sociality" of goods, applied in
real-life case studies in the Modern West, so you will study your own consumer culture!
A major objective is for you to reflect on your consumptive practices.

Required Materials

The instructor has stated that there are no items required or recommended for
this section.

A Note on Materials

While there is no required textbook, there are required readings and required videos for
most modules. The information is provided on:Canvas.

Course Goals and Objectives

This course introduces students to core theories and methods in anthropology and
related social sciences that'evaluate the multiple dimensions of peoples' relationships
with their possessions.

This course aims to develop students' ability to analyze their own society to provide
insights into the various'reasons motivating over-consumption in the modern West.

A chief abjective; put most succinctly, is to understand why we have so much stuff.

Expectations and Student Learning Outcomes

Students who successfully complete this course will be able to:

1. Identify and describe, at macro- and micro-scales, contemporary social
processes whereby humans create social relationships with their possessions,
enact individual and group social identities through their possessions, and

develop relationships to other humans in practices involving their possessions.
1. Apply relevant social science concepts and theories to real-life situations in the
students' own lives, those in their immediate environs, and lives lived more virtually
through social media.
2. Accurately characterize the historical roots of modern Western consumptive
practices since the late 19th century.



3. Evaluate through qualitative and quantitative methods the impacts of relationships
humans construct with their possessions via shopping, gifting, display, grooming,
dispossession, recycling, and trashing. The data involved are drawn from case studies
presented in reading assignments as well as students’ own experiences.

4. Interpret consumptive practices in terms of both personal and group decisions, assessing
the importance of the opinions of self and others in those decisions, including real and
virtual communities.

5. Analyze at a more holistic level the disjunctures of personal and societal desires and
needs, and the contradictions between what people may say about consumer goodsiand
what they really do with them, as among the root causes of over-consumptionstoeday that
are critical to informing policies or attitudes towards consumerism.

6. Synthesize, in appropriate and thoughtful ways, the ethical, moral, and political
implications of over-consumption today, including insatiable and unfulfilled desires;
environmental and economic unsustainability of over-production andiwaste, and.the
emotional and psychological distress associated with debt, maintenance of goods,
compulsion to buy, clutter, and divestment.

7. Articulate in clear and accessible language the difficulties of shaping consumption
through public policy, education campaigns, or legislation—such as a “’soda tax,” new
recycling regimes, restrictions on advertising, or domestic waste disposal management—
in the absence of a careful analysis of the social prepositions and cultural values of
actual consumer behavior.

8. Present the knowledge gained, thoughts, reflections, reasoning, and
conclusions, in written and oral forms.

9. Reflect in a more informed way how.their own consumptive practices, and those of
family members and friends, are given meaning and value through the relationships
people create with their possessions, and relationships people create with other people
through consumer goods.

10. Begin to assess and antigipate how they.might thoughtfully modify their
consumptive practices for the betterment of their own lives and society, and
participate in substantive and meaningful ways in future consumer initiatives, social
movements, or policy diScussions’involving consumption.

Methodsqof Evaluation

Syllabus Quiz: To ensure that every student is well aware of the content and
requirements for this course, a quiz on the syllabus content (content unique to the
course) is required to open Module 1. You may take it as many times as needed, but you
must'earn 100% to move on. After Module 1, all other modules and assignments are

open.

Assessment of Course Learning Objectives: There are graded assignments due for
every module. Please keep up with the module assignments. Late assignments are
generally not accepted.

¢+ 1 short get-acquainted discussion post 5 points



¢+ 13 graded Module Quizzes (20 points each) 260 points total

» 15 e-Journal entries (5 points each) 75 points total

» 6 group discussion boards (10 points each) 60 points total
TOTAL 400 points

Graded Quizzes 260 points

A graded multiple-choice quiz is administered for each module. Quizzes for Modules
1-13 are worth 20 points each. The quiz for Module 14 is worth 10 points and is eptional;
points earned will count as extra credit. Use the module Student Learning Objectives
and key words as a study guide. Take the True/False Practice quizzesto make sure you
know the material. The most missed questions tend to come from the readings and
videos, so be sure to give them sufficient attention. There is nofinal exam.

Module 1 has a short video lecture, “Testing . . . 1:2-3," that explains how to prepare for
and take the quizzes. It is highly recommended. It also tells you how Canvas scores your
quizzes.

Taking the quiz: You will have a 24-hour window:to take the quizzes. Most quizzes will
open on Monday at 12:01 am and close the same day at 11:59 pm. When there is a
Monday holiday, the Modulequiz will open‘instead on Tuesday at 12:01 am and close
the same day at 11:59 pm. If you'have a scheduling impediment that prevents you from
taking quizzes on Mondays; contact the instructor with documentation to request an
alternative consistent weekday. You have 30 minutes to complete the quiz from the time
you open it, whieh. is time-and-a-half for all students. You are allowed only one attempt
to complete@ quiz. You may not access outside help of any kind to answer the quiz,
including sharing‘questions or answers; however, you are allowed to use your own study
aids as a measure of your mastery of module content. Correct answers are not shown
until afterithe quiz closes

15 E-Journal Entries 75 points

An important component of this course is the application of concepts and methods as
well as self-reflection. To truly learn this information, you need to apply it immediately.
Following certain lectures, you are asked to write a brief essay within a limited time
frame, as if writing in a journal for a particular day. Suggested length is 400-500 words;
specific instructions are given with each assignment. Each journal entry is worth 5
points. For full credit, choose 15 out of the 20 available assignments. They must be
submitted in sequential order! You may earn extra credit by turning in a 16th journal
entry by its due date. Canvas does not have a “Journal” tool, so this is a virtual journal. It



is recommended that you compile your journal entries into a single document to upload
to your student E-Portfolio.

s Format: If an essay is called for, write it in MS Word (.doc/docx) or convert it to MS
Word before uploading it to Canvas, in order to utilize spell- and grammar-check. Put
your name in the top corner and provide a title. Some assignments require a specific
title. Submit your word files only as .doc/docx or pdf! Canvas cannot open files in other
formats.

o Rubric: Assignments have attached rubrics which you should consult before
submission to make sure you have met all the criteria. Spelling and grammar count.as
part of your grade. Proofread carefully and run the spell check tool in your werd
processing program. Assignments are submitted through Turnitin and will' be checked for
plagiarism. All students are held to the UF Honor Code regarding plagiarism, Al, and
receiving outside assistance (see below).

Group Discussion Boards 60 points

Because this is an online course, you are giveniopportunities to interact with classmates
in the form of discussion boards. You are all organizediin small groups for discussions.

At the beginning of the semester, you are asked/to post information about yourself to get
acquainted with your groupmates. Do not.complete it until you are assigned to a group.

(5 points)

Every even-numbered modulehas a foermal group discussion worth 10 points (5 points for
posts and 5 points for 2 replies). You may work on them in advance. There are 6 in all (60
points). The first part of the assignment is an original response/report on a topic that you
researched, following the assignment criteria. The second part asks for your replies to two
other student response posts in your discussion group. Discussion Boardoriginal responses
will close on Thursdays at 11:59 pm, while your replies will close on Saturdays at 11:59 pm
exceptfor holidays. NOTE: you cannot respond to another student’s post until you upload
your originahpost, so it is in your own interest to upload your posts ASAP. Late posts are not
accepted unless with an excused absence.

Grading Scale

Letter grade, Points, and Percentage
Points Range Percentage

Letter Grade )\t of400)  Value
A 360-400 90 - 100%
A- 352-359 88 - 89%
B + 340-351 85 - 87%
B 320-339 80 - 84%
B- 312-319 77 - 79%

C+ 300-311 75 - 76%



C 280-299 70 - 74%

C- 272-279 68 - 69%
D+ 260-271 65 -67%
D 240-259 60 - 64%
D - 232-239 58 - 59%
E 231-0 57% and below

Every graded activity in this course earns points. Count the points! Ignore whatever
“grade” Canvas assigns you—it is likely to be wrong. Only grade components listed
above are used to determine your grade. Letter grades are based on,a total of 400
points. If you are required to earn a C grade to fulfill a requirement, note that.C- does
NOT meet that requirement. This course does not fulfill any GenEd requirements but
does fulfill other degree-specific requirements in departments/programs such as
Anthropology and Sustainability Studies.

Course Schedule

Course Schedule Fall 2026

Module Monday Tuesday :\)I,ednesd Thursday Friday Saturday
Aug 17 Aug18 Aug19 Aug?20 Aug 21 Aug 22
Classes

Begin



Module

Overview

1: Why Do we

Have So Much

Stuff?

2: The
Anthropology

of Consumption

3: How Does

the Stuff | Have

Impact Me
Personally?

4: How Do We
Create Social
Relationships
with Things?

5: Consumer
Goods are
Social Agents

6::How Do
Things'and
People

Intersect? The
Extended Body

7: Skill,
Praxeology,
and Hexis

Monday

Aug 24

Syllabus
quiz due

Aug 30

Module 1
Quiz

Sep7
LABOR
DAY
Sep 14
Module 3

Quiz

Sep 21

Module 4
Quiz

Sep 28

Module 5
Quiz

Oct 5

Module 6
Quiz

Tuesday ay

Aug 25

Sep 1

Sep 8

Module 2
Quiz on
Tuesday

Sep 15

Sep 22

Entry #5
due

Sep 29

Entry #7
due

Oct 6

Entry #9
due

Wednes:

Aug 26

Sep 2

Sep 9

Sep16

Sep 23

Sep 30

Oct 7

Thursday

Get
Acquainted
Discussion
post due

Aug 27

last day for

syllabus
quiz

Sep 3
Discussion
1 Post due

Sep. 10

Sep 17

Discussion
2 Post due

Sep 24

Oct 1

Discussion
3 post due

Oct 8

Friday

Aug 28
E-Journal
Entry #1 due
Sep 4

Entry #2 due

Sep A1

Entry #3 due

Sep 18

Entry #4 due

Sep 25

Entry #6 due

Oct 2

Entry #8 due

Oct 9

Entry #10
due

Saturday

discussion
responses
due

Aug29

Sep5
Discussion

1 responses
due

Sep 12

Sep 19

Discussion
2 responses
due

Sep 26

Oct 3

Discussion
3 responses
due

Oct 10



Module

8: How Can
Things Have
Meaning?

9: Making

Things/Making

Meaning

10: Creating a
Desiring
Subject:

Sensuality and

Enchantment

11: Consuming

Tourism

12: Where Does

the Stuff Go?
Getting Rid of
Things

13: Rubbish,
Recycling &
Ruin

Thanksgiving
Week

14:
Consumption:

What's in your

Future?

Monday

Oct 12

Module 7
Quiz

Oct 19

Module 8
Quiz

Oct 26

Module 9
Quiz

Nov 2
Module
10 Quiz
Nov 9
Module
11.Quiz

Nov 16

Module
12 Quiz

Nov 23

Nov 30

Module
13 Quiz

Tuesday

Oct 13

Entry #11
due

Oct 20
Entry #13

due

Oct 27

Nov 3

Nov 10

Entry #17
due

Nov 17

Nov 24

Dec 1

Entry #20
due

Wednesd
ay

Oct 14

Oct 21

Oct 28

Nov 4

Nov 11

Veterans
Day

Nov 18

Nov 25

Dec 2
Module
14 Quiz
(extra
credit)

Thursday

Oct 15

Discussion
4 post due

Oct 22

Oct 29

Discussion
5 postdue

Nov 5

Nov 12

Discussion
7 post due

Nov 19

Nov 26

Dec 3

Friday

Homecoming

Oct 16

Entry #12
due

Oct 23

Entry#14
due

Oct 30

Entry #15
due

Nov 6

Entry #16
due

Nov 13

Entry #18
due

Nov 20

Entry #19
due

Nov 27

Dec 4

Saturday

Homecomin

Oct 17

Discussion
4 responses
due

Oct 24

Oct 31

Discussion
5 responses
due

Nov 7

Nov 14

Discussion
6 responses
due

Nov 21

Nov 28

Dec 5



Wednesd

Module Monday Tuesday - Thursday Friday Saturday
Last Day Rzading Reading Day
y

Required Readings by Module

Module 1: Why Do We Have So Much Stuff? Goods are Bad!

McCracken, Grant (2005) “Living in the Material World.” pp. 3-5 of Culture and
Consumption II: Markets, Meaning, and Brand Management. Bloomington, IN:
Indiana University Press.

Berger, Arthur Asa (2009) “Economic Theory, Marxism, and Material Culture,” pp.
67-72 only, from What Objects Mean: An Introduction to Material Culture. Walnut
Creek, CA: Left Coast Press.

Slater, Don (1997) Consumer Culture and Modernity. Cambridge: Polity Press. pp.
24-32 excerpt.

Moranis, Rick (2006) “My Days are Numbered.” New York Times 22 Nov 2006: p.
A.27.

Module 2: The Anthropology of Consumption: Goods are Good!

Molotch, Harvey (2003) Where Stuff Comes From: How Toasters, Toilets, Cars,
Computers and Many:Other Things Come to Be as They Are. New York: Routledge.
Ch. 1 “Lash-Ups: Goods and Bads," pp. 1-15 only

Woodward, lany(2007) Understanding Material Culture. London: Sage. Ch. 1: “The
Material as Culture: Definitions, Perspectives, Approaches," pp. 3-16.

Carrington, Victoria (2012) “There is No Going Back; Roxie=s iPhone: An Object
Ethnography. Language and Literacy 14(2):27-40. Required: Read 5-page excerpt

(pdf).
Module 3: How Does the Stuff | Have Impact Me Personally?

Csikszentmihalyi, Mihaly and Eugene Rochberg-Halton (1981) The Meaning of



Things: Domestic Symbols and the Self. New York: Cambridge University Press. read
excerpt: pp. 1, 14-19 only

Woodward, lan (2007) “Material Culture and Identity” pp. 133-140 only.
Understanding Material Culture. London: Sage

Greif, Mark. “The Hipster in the Mirror.” New York Times, November 1, 2012

Wolverson, Roya (2013) “The Human Billboard.” Time April 15, 2013: pp Business
2-6

McQuarrie, Edward F., Jessica Miller, and Barbara J. Phillips (2013) “The
Megaphone Effect: Taste and Audience in Fashion Blogging.” Journal of Consumer
Research 40(1):136-158. Required pages 136-140 only but skim over the fashion
blogs they analyzed

Module 4: How Do We Create Social Relationships with Things?

McCracken, Grant (1988) Culture and Consumptien. Bloomington: Indiana University
Press. Ch. 3: “Lois Roget: Curatorial Consumer in a'Modern World” pp. 44-53.

Kopytoff, Igor (1986) “The Cultural Biography of Things: Commoditization as
Process.” In The Social Life of Things: Commodities in Cultural Perspective, ed. by
Arjun Appadurai. Cambridge: .Cambridge University Press. Read pp. 64-68 only

Joyce, Rosemary, and Susan D« Gillespie (2015) “Making Things out of Objects That
Move,” excerpt from Things_in"Motion: Object Itineraries in Anthropological Practice,
edited by Rosemary A. Joyce and Susan D. Gillespie. Santa Fe: School of American
Research. Read pp. 3-5 only.

Module 5: Consumer Goods Are Social Agents!

Mullins, Paul (2011) “The Materiality of Domesticity and Victorian Marketing,” pp.
146-149 only. The Archaeology of Consumer Culture. Gainesville: University Press of
Florida.

Miller, Daniel. (1998). “Introduction” pp. 1-13. A Theory of Shopping. Ithaca: Cornell
University Press.

Gillespie, Susan D. (2016) The Entanglement of Earth in the Age of Clay. In The



Impact of Materials on Society, ed. by Kevin Jones. In press: University Press of
Florida. pp. 1-13 only

Dant, Tim (1999) Material Culture in the Social World. Buckingham: Open University
Press. Chap. 4: “Building and Dwelling” pp. 73-84 only

Kaulingfreks, Ruud (2009) “The Broken Mug.” In The Object Reader, ed. by Fiona
Candlin and Raiford Guins, Pp. 454-455

Kleege, Georgina (2009) “My Secret Weapon.” In The Object Reader, ed. by Fiona
Candlin and Raiford Guins, Pp. 510-512. London: Routledge.

Gell, Alfred (1998) Art and Agency: An Anthropological Theory. Oxford: Clarendon
Press, pp 12-23 only

Module 6: How Do Things and People Intersect? The Extended Body

Lucas, Gavin (2002) “Disposability and Dispossession in'the Twentieth Century.”
Journal of Material Culture 7(1):5-22. Read pages.5-12 only

Miller, Daniel (2010) “The Sari,” pp. 23-347only in Stuff. Cambridge: Polity Press

Knappett, Carl (2005) “Animacy, Ageney;and Personhood,” read pp. 16-22 only on
“Fuzzy Objects and Extended Organisms.” Thinking Through Material Culture: An
Interdisciplinary Perspective. Philadelphia: University of Pennsylvania Press.

Torrens, George, Deana McDonagh-Philp, and Anne Newman (2001) “Getting a
Grip.” Ergonomics in\Design: The Quarterly of Human Factors Applications 9:7-13.

Module7: Skill;Praxeology, and Hexis

Ingold, Timy(2011) “Walking the Plank: Meditations on a Process of Skill.” In Being
Alive; Essays on Movement, Knowledge and Description, pp. 51-62. London:
Routledge

Wilson, Bee (2012) Consider the Fork: A History of How We Cook and Eat. New
York: Basic Books. Read Chapter 6 “Eat”, pp. 188-202 and pp. 64-69 on the
“overbite”

Module 8: How Can Things Have Meaning?



Berger, Arthur Asa (2009) What Objects Mean: An Introduction to Material Culture.
Walnut Creek: Left Coast Press. “Semiotic Approaches to Material Culture.” Read pp.
39-45 only

Miller, Daniel (2009) “Buying Time,” Read only pp. 157-162. In Time, Consumption
and Everyday Life: Practice, Materiality and Culture, ed. by Elizabeth Shove, Frank
Trentmann and Richard Wilk, pp. 157-169. Oxford: Berg.

McCracken, Grant (1986) “Culture and Consumption: A Theoretical Account.of the
Structure and Movement of the Cultural Meaning of Consumer Goods.” Journal of
Consumer Research 13:71-83.

Weiss, Elliot (2004) “Packaging Jewishness: Novelty and Tradition in Kosher Food
Packaging.” Design Issues 20(1):48-61. Required pp. 48-56

Module 9: Making Things/Making Meaning

Woodward, Sophie (2005) “Looking Good: Feeling Right=Aesthetics of the Self.” In
Clothing as Material Culture, ed. by Susanne Kuchler and Daniel Miller, pp. 21-39.
Oxford: Berg. Read only pp. 21-30:

McCracken, Grant (1988) Culture and Consumption. Bloomington: Indiana University
Press. Ch. 8: “Diderot Unities and the Diderot Effect: Neglected Cultural Aspects of
Consumption,” pp. 118-129.

Module 10: Creating a Desiring Subject: Sensuality and Enchantment

Clark, Laurie Beth (2009)“Shin’s Tricycle.” In The Object Reader, ed. by Fiona
Candlin‘and Raiford Guins, Pp. 513-515. London: Routledge

Steinmetz, Katy.(2014) “Soda Wars Bubble Up Across the Country.” Time.com Feb.
20, 2014

Isaae, Gwyneira (2008) “Technology Becomes the Object: The Use of Electronic
Media at the National Museum of the American Indian.” Journal of Material Culture
13(3):287-310. Read pp. 287-301 only

Module 11: Consuming Tourism

Cohen, Erik (1979) “A Phenomenology of Tourist Experiences.” Sociology



13(2):179-201.

Cochran, Matthew, and Paul Mullins (2011) “The Archaeology of ‘Shoppertainment’:
Ideology, Empowerment, and Place in Consumer Culture.” In Ideologies in
Archaeology, ed. by Reinhard Bernbeck and Randall H. McGuire, pp. 90-106.
Tucson: University of Arizona Press. Read pp. 97-106 only.

Mclntosh, Alison J., and Richard C. Prentice (1999) “Affirming Authenticity:
Consuming Cultural Heritage.” Annals of Tourism Research 26(3):589-612.

Module 12: Where Does the Stuff Go? - Getting Rid of Things

Herrmann, Gretchen M. (1997) “Gift or Commodity: What Changes Hands in the US
Garage Sale?” American Ethnologist 24(4):910-930. Read.pp. 910-911, 918-920

Marcoux, Jean Sébastien (2001) “The ‘Casser Maison’ Ritual: Constructing the Self
by Emptying the Home.” Journal of Material Culture 6(2):213-221.

Maycroft, Neil (2009) “Not Moving Things Along: Hoarding, Clutter and Other
Ambiguous Matter.” Journal of Consumer Behaviour 8(6):354—364.

Cherrier, Héléne (2009) “Disposal and Simple Living: Exploring the Circulation of
Goods and the Development of Sacred Consumption.” Journal of Consumer
Behaviour 8(6):327-339. Read pp. 327-332.

Module 13: Rubbish, Recycling, and Ruin

Lucas, Gavin'(2002) “Disposability and Dispossession in the Twentieth Century.”
Journal©f Material Culture 7(1):5-22. Read pages 12 (bottom) to 19.

Reno, Joshua(2009) “Your Trash is Someone’s Treasure: The Politics of Value at a
Michigan Landfill.” Journal of Material Culture 14(1):29-46. Required pp. 29-37.

Dawdy, Shannon (2006) “The Taphonomy of Disaster and the (Re)Formation of New
Orleans.” American Anthropologist 108(4):719-730. Required pp. 719-725

Module 14: Consumption: What’s In Your Future?

no required readings



University Policies and Resources

Information about grading policies, support for students with disabilities, course
evaluations, the Honor Code, and other course policies and campus resources can be
found on the Syllabus Policies page.

Attendance Policy

Excused and Unexcused Absences

Students may only participate in classes if they are registered officially or approved to
audit with evidence of having paid audit fees. The Office of the University Registrar
provides official class rolls to instructors.

Students are responsible for satisfying all academic objectives as defined by the
instructor. Absences count from the first-class meeting.

Acceptable reasons for absence from or failure to'engage in class include iliness; Title
IX-related situations; serious accidents‘or emergencies affecting the student, their
roommates, or their family; special curricular requirements (e.g., judging trips, field trips,
professional conferences); military obligation; severe weather conditions that prevent
class participation; religious holidays; participation in official university activities (e.g.,
music performances, athletic competition, debate); and court-imposed legal obligations
(e.g., jury duty or subpoena). Other reasons (e.g., a job interview or club activity) may be
deemed acceptable\if approved by the instructor.

For all plannéd absences;a student in a situation that allows an excused absence from
a class, or any required class activity must inform the instructor as early as possible prior
to the class. For all unplanned absences because of accidents or emergency situations,
students should contact their instructor as soon as conditions permit.

Students shall be permitted a reasonable amount of time to make up the material or
activities covered during absence from class or inability to engage in class activities
because of the reasons outlined above.

If a student does not participate in at least one of the first two class meetings of a course
or laboratory in which they are registered, and they have not contacted the department
to indicate their intent, the student can be dropped from the course. Students must not
assume that they will be dropped, however. The department will notify students if they



have been dropped from a course or laboratory.

The university recognizes the right of the instructor to make attendance mandatory and
require documentation for absences (except for religious holidays), missed work, or
inability to fully engage in class. After due warning, an instructor can prohibit further
attendance and subsequently assign a failing grade for excessive absences.

Religious Holidays Guidelines

At the University of Florida, students and faculty work together to allow students the
opportunity to observe the holy days of their faith. A student should inform:the faculty
member of the religious observances of their faith that will conflict with class attendance,
with tests or examinations, or with other class activities prior.to the class or occurrence
of that test or activity. The faculty member is then obligated to. accommedate that
particular student’s religious observances. Because students represent a myriad of
cultures and many faiths, the University of Floridafis not able to assure that scheduled
academic activities do not conflict with the holy days of all'religious groups. Accordingly,
individual students should make their need for an‘excused absence known in advance of
the scheduled activities.

The Florida Board of Education and state law govern university policy regarding
observance of religious holidays.

Guidelines

+ Students, upon prior notification to their instructors, shall be excused from class
or other'scheduled academic activity to observe a religious holy day of their
faith.

+ Studentss$hall be permitted a reasonable amount of time to make up the
material or activities covered in their absence.

» Students shall not be penalized due to absence from class or other scheduled
academic activity because of religious observances.

If a faculty member is informed of or is aware that a significant number of students are
likely. to be absent from class because of a religious observance, the faculty member
should not schedule a major exam or other academic event at that time.

A student who is to be excused from class for a religious observance is not required to
provide a second party certification of the reason for the absence. Furthermore, a
student who believes that they have been unreasonably denied an education benefit due



to religious beliefs or practices may seek redress through the student grievance
procedure.

Absence due to lliness

A student who is absent from class or any required class-related activity because of
illness should contact their instructor, if feasible, as early as possible prior to the missed
class or activity.

Students shall be permitted a reasonable amount of time to make up the material or
activities covered during an excused absence.

Students should contact their college by the deadline to drop a course for medical
reasons. Students can petition the Dean of Students Office to:drop a course for medical
reasons. The university’s policy regarding medical excuse from classes is maintained by
the Student Health Care Center.

Twelve-Day Rule

Students who participate in university‘sponsored athletic or scholarly activities are
permitted to be absent 12 scholastic days per semester without penalty. A scholastic day
is any day on which regular class work is scheduled as defined in the approved
university calendar. More Info

The student or student’s advisor must notify the instructor as early as possible prior to
the anticipated absence to allow.ample time for accommodations. Instructors must be
flexible and notpenalize students when re-scheduling during-term and final exams, class
assignments, and other required activities and must follow the UF Attendance Policy
herein and UF . Examination Policies. As noted in the UF Examination Policies, during-
term exams:should be re-scheduled no later than before the end of the semester, while
final.exams no later than 90 days after the originally scheduled exam time. However,
instructors,are encouraged to re-schedule final and during-term exams, assignments,
and other activities as soon as possible after the last day of the absence and must not
penalize the student in any way. More Info

A group’s schedule that requires absence of more than 12 scholastic days should be
adjusted so that no student is absent from campus more than 12 scholastic days.
Students who previously have been warned in writing by their instructor about the impact
of absences on their individual class performance should not incur additional absences,
even if they have not been absent 12 scholastic days. The student is responsible to



maintain satisfactory academic performance and attendance.





